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Thank you Brian and Carol 
 

Brian and Carol have nurtured 

the I nst itute by dedicat ing their 

lives and cont r ibut ing to the 

achievem ents of over 5000 

NZIBS graduates.  
 

They have left  big footprints 

during their season of leadership. 

I  look forward to cont inuing the 

vision they have shown.  
 

I  am  very passionate about  

educat ion and helping people 

achieve their goals. 
 

I  believe teaching is one of the 

m ost  sat isfying professions as it  

provides the opportunity to 

cont r ibute to som eone’s growth. 

  

“ I f you give a m an a fish,  you feed 

him  for a day -  but  if you teach a 

m an to fish, you enable him  to 

feed him self for a lifet im e.”  
 

Here is a lit t le insight  about  m e:  

 

                              Dr Liza Puj j i 
 

I  com pleted m y Bachelor of 

Engineering (BE)  First  Class 

Honours, and Doctor of Philosophy 

(PhD)  from  Universit y of Auckland. 

I  have varied and useful experience 

through working in the academ ic, 

engineering and business sectors. 
 

My hobbies include reading, 

swim m ing and spending t im e with 

m y fam ily and on social m edia.   
 

 

 
 
 
 

 

Professionally, I  have led team s 

of experts to deliver these services:  
 

• Lectur ing and coordinat ing 

professional, academic, 

technology and engineering 

courses at  several inst itutes 

( including Universit y of 

Auckland, Auckland Universit y 

of Technology, and Manukau 

Inst itute of Technology)  
 

• Writ ing, reviewing and edit ing 

elect ronic content  and digital 

solut ions to provide educat ion 

using m odern technology, 

and create effect ive learning 

opportunit ies in schools and 

inst itutes ( including Wisewire, 

Words & Num bers, Manukau 

I nst itute of Technology, plus 

Adult  and Com m unity 

Educat ion)  
 

• Academ ic tutoring in several 

subjects ( including Maths, 

Science, Technology, Literacy, 

Num eracy, Writ ing, Com puter 

Science, I nform at ion System s)  

plus ensuring students gain 

confidence and achieve 

successful results 
 

• Research and educat ional 

consultancy, providing reports 

on academ ic and educat ional 

sectors worldwide, plus 

analysing the im pact  of 

technological and educat ional 

policies. 

I n addit ion, I  have m anaged 

projects in several organisat ions 

including Transpower, Vodafone 

and Network St rategies.  
 

I t  is an honour and privilege for 

m e to take this I nst itute forward, 

as envisaged by Brian and Carol.  
 

I  have been working with them  to 

tap into their valuable experience 

and develop innovat ive st rategies 

for growth. I  have excit ing plans 

for the future, so stay tuned!      
 

Liza Pujji PhD |  Principal  

 

 

On the NZI BS w ebsite 
 

Learn new skills and create 

a new career for yourself.  
 

Freelance Travel W rit ing 

and Photography: 

http://nzibs.co.nz/?page_id=40 
 

Journalism  and  

Non- Fict ion W rit ing 

http://nzibs.co.nz/?page_id=38 
 

Sports Journalism   

http://nzibs.co.nz/?page_id=60 

 
I nternet  Entrepreneur   

http://nzibs.co.nz/?page_id=1726  

 
Creat ive W rit ing 

http://nzibs.co.nz/?page_id=28 
 

Rom ance W rit ing 

http://nzibs.co.nz/?page_id=58 
 

Mystery and Thriller  W rit ing  

http://nzibs.co.nz/?page_id=50 
 

How  to W rite Poetry 

http://nzibs.co.nz/?page_id=44 
 

W rit ing Stories for Children 

http://nzibs.co.nz/?page_id=83 
 

W rit ing Short  Stories 

http://nzibs.co.nz/?page_id=79 
 

W rit ing Your First  Novel 

http://nzibs.co.nz/?page_id=85 

 
Life Coaching 

http://nzibs.co.nz/?page_id=46 

 
Digital Photography 

for Beginners 

http://nzibs.co.nz/?page_id=30 
 

Professional Freelance 

Photography 

http://nzibs.co.nz/?page_id=130 

 
Proofreading and Book Edit ing 

http://nzibs.co.nz/?page_id=56 
 

 

  

Dare Yourself to Leap 
New Principal Dr Liza Puj j i I nt roduces Herself 

  

Your Training Provider:  
 

New  Zealand I nst itute 

of Business Studies 
P O Box 5 8 6 9 6 , Auckland 2 1 6 3 . 

 

For inform at ion and answers to 

quest ions about  all courses:  

w w w .nzibs.co.nz  
Telephone Liza or Julie  

0 9  2 7 2 3 9 7 4   or  0 8 0 0  8 0 1 9 9 4  

(9am  - -  5.30pm  M-F)  
 

http://www.nzibs.co.nz/
http://nzibs.co.nz/?page_id=40
http://nzibs.co.nz/?page_id=38
http://nzibs.co.nz/?page_id=60
http://nzibs.co.nz/?page_id=1726
http://nzibs.co.nz/?page_id=28
http://nzibs.co.nz/?page_id=58
http://nzibs.co.nz/?page_id=50
http://nzibs.co.nz/?page_id=44
http://nzibs.co.nz/?page_id=83
http://nzibs.co.nz/?page_id=79
http://nzibs.co.nz/?page_id=85
http://nzibs.co.nz/?page_id=46
http://nzibs.co.nz/?page_id=30
http://nzibs.co.nz/?page_id=130
http://nzibs.co.nz/?page_id=56
http://www.nzibs.co.nz/
mailto:registrar@nzibs.co.nz
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People com e into your life  
for a reason, a  season or  to 

bring cohesion.  
 

When you know which one it  is, 

you will know what  to do for or 

with them .  
 

Som eone who com es into your life  

for a REASON is usually m eet ing a 

need you have expressed. 
 

They have com e to assist  you 

through a difficult y, to provide you 

with guidance and support , to aid 

you physically, em ot ionally or 

spir itually.  

They m ay seem  like a godsend 

and they are. They are there for 

the reason you need them  there.  

Then, without  any wrongdoing on 

your part—and som et im es at  an 

inconvenient  t im e—this person will 

say or do something to br ing the 

relat ionship to an end.  

Som et imes they die. Som et im es 

they just  walk away. Som et im es 

they act  badly and force you to 

take a stand.  

 

 

 

What  we m ust  realise is that  

our need has been m et , our desire 

fulfilled, so their work is done.  

The prayer you sent  up has been 

answered and now it  is t ime to 

m ove on. 
 

Som e people com e  

into your life for a SEASON, 

because your turn has com e to 

share, to grow or to learn. 
 

They bring you an experience of 

peace or m ake you laugh.  

They m ay teach you som ething 

you needed to learn.  

Or m aybe they will teach you  

how to do som ething you’ve never 

done before. 

These people m ay bring you an 

unbelievable am ount  of j oy.  

Believe it , the joy is real. But  it  

only lasts for a season!   
 

COHESI ON relat ionships 

teach you lifet im e lessons. 
 

There are things you m ust  build 

upon in order to have a solid 

em ot ional foundat ion.  

 

 

 

Your task is to accept  the lesson, 

love the person who taught  you, 

and put  what  you have learned to 

use in your  other relat ionships and 

areas of your life, with grat itude.  

Shakespeare said ‘love is blind 

but  fr iendship is clairvoyant ’. 
 

 
 

“Now we are both senior cit izen 

pensioners, Carol and I  reckon 

we’ve com pleted our season with 

the I nst itute. After 26 years the  

big R now m eans ret irem ent . 

“Our reason for start ing the 

I nst itute has always been to share 

what  we know with others. We’ve 

enjoyed showing people how to be 

creat ive and discover their own 

financial independence.”  

“This m eant  finding experts in the 

niche fields which also interested 

us and invit ing those experts to 

share their knowledge.”  
 

“Back in 1991 it  was a st ruggle to 

start  a new t raining inst itute.  

Gaining t rust  and building a solid 

reputat ion took t im e. 

Now we pass responsibilit y to the 

next  generat ion.”  
 

“Dr Liza Puj j i is an expert  in 

adult  educat ion, and she has a 

specialised knowledge of com puters 

and eLearning. Expanding NZIBS to 

the wider world is her object ive. 

We are doing everything to help 

her achieve this grand design. 
 

“Carol and I  will soon m ove to a 

sm all town in the South I sland and 

enjoy our ret irem ent . I  won’t  stop 

writ ing, of course. You’ll see m y 

words around.”  

And if you recognise two excited 

t ravellers on your local bus, t rain, 

or ferry, do pause and say “Hello” . 

 

Brian Morris   

Principal Em eritus   

http://www.nzibs.co.nz/
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     Dear Brian and Carol, 
It's been a privilege and a 
pleasure to have tutored for you 
all these years.  
I have valued your enthusiasm 
for education, and the 
supportive environment in 
which you have encouraged 
both tutors and students. I hope 
you have a wonderful 
retirement!  
Though in Brian's case, 
retirement may not be the right 
word, more like: 
                              What’s  
                              the next 
                              challenge? 
 
 
                              Tina  
                              Shaw 
 

 

 

 

 

Hello  

Brian  

and  

Carol 

 

It has been a pleasure to be 

associated with you both and 

NZIBS over the last 11 years.  

NZIBS popped its head over 

the horizon just when I was 

seeking a different direction 

and for that ‘many thanks’. 

Who would have thought a 

tiny classified ad could have 

led to such a fruitful 

outcome? 

You have both been very 

supportive and I trust you will 

enjoy many years of, not 

retirement, but a different 

direction for your talents. 
 

Dick Ward 

 

 
 

 

 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

End of Career Reports: Brian and Carol Morris  
You’re ret ir ing? Your colleagues took the opportunity to tell you what  they really think  … 
 

 

A T T E N T I  O N 
Graduates, Students, and anyone else who has been served 

by Brian or Carol over the years: , please send it  to 

regist rar@nzibs.co.nz. 
 

                                                Dr  Liza Puj j i -  Principal 

I  have been associated with NZIBS 
for over 20 years, first  as a tutor, 
then as creator of Creat ive Writ ing.  
Brian and Carol have been great  to 
work with, always warm , enthusiast ic 
and posit ive. Their support  was a big 
help when I  m oved from  Auckland to 
Dunedin as I  was able to take m y 
tutoring job with m e.  
Above all, they believe in and support  
their staff.  
                                       Diane Brow n 

 

I've worked at NZIBS for 

over three years now and it 

is my pleasure to call Brian 

and Carol friends whom I 

work with, rather than 

employers.  

Thank you for all the words 

of wisdom, countless books 

I've been loaned, the 

flexibility and responsibility 

to just get on with the job – 

if only there were more 

people in the world like you.  

NZIBS is in good hands and 

I'm sure it will continue on 

with the same ethos.  

Now it’s time to step back 

and smell the roses – enjoy. 

I look forward to hearing of 

your adventures over a glass 

of wine when retirement 

truly kicks in.  

                   Julie Benns 

 

 

Brian and Carol 
I add my heartfelt 
thanks to Brian and 
Carol. Being the new kid 
on the block, I can’t talk 
about the history of our 
association but all my 
dealings with them have 
been cordial and 
pleasant. I am sure some 
of my questions must 
have tried their patience 
while I was coming to 
grips with the Institute 
systems but there was 
no hint of edginess in any 
of our correspondence.  
I am grateful for the 
opportunity to work with 
Carol and Brian and I 
wish them a well-
deserved rest and a 
happy and healthy 
future.  
 
 
 
 
 
 
 
 
 
 
 
 

Jill Malcolm 

 

http://www.nzibs.co.nz/
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W hat  gives a sim ple tale or 

legend, perhaps passed on down 

the centuries, the power to endure? 

Why is it  from  the t im e we are 

lit t le listening to bedt ime stor ies 

told by our parents, to the t im e we 

are parents ourselves recount ing 

stor ies of our own, that  the art  of 

storytelling never ceases to br ing 

m eaning that  m oves us? 
 

Storytellers m ust  also be 

good story listeners. 
 

The term  STORY derives from  

the Middle English ‘stor ie’, the Old 

French ‘estor ie’, and the Lat in 

‘histor ia’. The dict ionary gives it  

seven definit ions which span a wide 

range of act ivit ies. 
 

• An account  of incidents or events  

• A fict ional narrat ive 

shorter than a novel  

• A widely circulated rum our  

• A lie, a falsehood  

• A legend  

• A news art icle or broadcast  

• Mat ter, a situat ion  
 

Yet  these decept ively sim ple 

definit ions do not  show us the nature 

of a story’s heart  and soul;  

or how stor ies affect  us;  or the role 

storytelling has played on the hum an 

stage for centuries in cultures around 

the world from  Afr ica, to Europe, the 

Am ericas, to New Zealand and 

Aust ralia. 
 

Stories come in all sizes and 

shapes, in various form s and 

genres, each with it s unique blend 

of power and special st rength. 

There are creat ion stor ies, m yths, 

legends, tall tales, epics, folktales, 

fairy tales, fables, oral history and 

fam ily tales. 
 

Stories can be spoken, sung, 

painted, sculpted, danced and 

dram at ised. They can be t rue or 

fict ionalised. They can convey 

ideas, beliefs, t radit ions, custom s, 

knowledge and cultural standards. 

 
 
 
 
 

 
“Finding a story is the first  step. 

Then the story should be studied 

and connected to it s roots, whether 

that ’s an author, a culture or a folk 

t radit ion.  

“Proper storytelling et iquet te 

requires giving credit  to sources 

and respect ing copyrights.  

“Gradually the story takes on a 

personal m eaning within. Then the 

storyteller begins to tell it  as his or 

her own.”   

-Elderbarry, The Storytelling Ring.  

 
Olive Hacket t -Shaughnessey, 

speaking to a class on story- telling, 

recounted how she cam e upon a 

story that  t ransfixed her.  
 

Fascinated, she researched it , 

learned it , began to recite and 

perform  it . And after she had told 

the story several t im es, the power 

and energy of the story began to 

reveal it self to her. This is the 

m ystery inherent  in certain stor ies. 

The colourful Aboriginal 

Dream t ime paint ings are used as 

storytelling aids in cerem onies.  

Hasidic storytelling is a sacred 

act ivit y akin to prayer.  
 

I n the m odern world, new form s 

of digital storytelling are em erging. 

All of these infuse our lives with 

energy, purpose, definit ion, and -  

yes -  m agic.  

Stor ies allow us to enter a world 

between everyday, physical realit y 

and the larger, m ythic realm  our 

souls and spir it s inhabit .  
 

You m ight  think of stor ies as 

conductors which allow worlds 

beyond our present  realit y to be 

t ransported in containers of 

language, sound, and im age.  
 

These stor ies br ing wonder and 

m eaning, which are as necessary to 

us as air  and water.  
 

There is a  Jew ish story about  

a hunchback. He was a great  

rabbinic scholar in a Hasidic fam ily, 

and his parents arranged for him  to 

be m arr ied to a beaut iful wom an.  

 

 

 

 

 
 

But  when she took one look at  

him , she was so shocked by his 

deform ity that  she refused to m arry 

him . When he heard the news, he 

told the fam ilies, “ I ' ll be happy to 

cancel the m arr iage even though 

you've arranged it , but  I  ask just  

five m inutes to talk with her.  

The fam ilies gave the couple 

five m inutes in a room  alone. When 

they em erged, the fam ilies were 

astonished:  suddenly she's happy 

to m arry him . Delighted in fact .  

A student  quickly asked, "Rabbi, 

what  did you say in five m inutes 

that  turned her round?"   

"Very sim ple,”  he said, “ I  told 

her about  the m om ent  in which, 40 

days before we were conceived, a 

heavenly announcem ent  said, 'This 

m an is to m arry that  w om an' . 

The announcem ent  went  on:  

'but  one w ill be a hunchback' .  

Her soul heard m y soul say, 'Oh, 

m y God, if one of us is to be a 

hunchback, I  can't  let  it  be her. 

‘Please God, let  it  be m e.' And so 

I  becam e that  hunchback.  

“Once she heard the way it  

happened, she said she would 

m arry m e."  

Rabbi Tsvi Blanchard gave us 

this story in ‘The Healing Power 

of Jewish Stories’.  

 

Today, we are inundated with 

stor ies;  we're saturated with 

conflict ing points of view.  

But  the effect  of being 

bom barded with all these points of 

view is that  WE don't  have our own 

point  of view and we don't  have 

our own stor ies.  

We lose the cont inuity of our 

experiences;  we becom e people who 

are writ ten on the outside. Not  built  

up from  within.  

- Sam  Keen, ‘Story Lore’ 
 

What  story could you tell, today? 
Thanks to self publishing and the 
I nternet , you can reach the world.  
 

 

What  are you wait ing for? 
Only YOU can write your story.    
 

Understanding the POWER in a good story           

From Graduate’s Club Report  313                                                 reproduced for educat ional purposes 
  

W hy do som e stor ies enchant , disarm , engage, delight , touch or  t ransform  us?  
 

http://www.nzibs.co.nz/
https://www.ideals.illinois.edu/bitstream/handle/2142/675/Morgan_Tangled.pdf?sequence=2
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Do people really w r it e a  novel 

in under  a  m onth? Could you? 

Yes, they do. So can you. 

 

How quickly can you com e up with 

a plot  that  works? And how long 

would it  take you to do the actual 

writ ing? Som e people dictate, of 

course, which is faster.  

Where will you find the t im e?  

Many who ‘think’ about  the book 

they m ight  write spend four hours 

a day watching TV. You alone can 

decide your pr ior it ies. 
 

For m any years there’s been a 

phenom enon in Am erica known as 

‘Nat ional Novel W rit ing Month’. 

I nterest  is now internat ional.  

Google NaNoW riMo and you’ll find 

a group of writers near you.  Over 

20,000 people sign up each year to 

write their novel in November. 

However, even if you don’t  want  to 

join NANoWriMo officially, or if you 

don’t  want  to wait  unt il Novem ber, 

there’s no reason not  to at tem pt  a 

‘novel in a m onth’.      

 

How  long is a  novel? 
 

The ‘r ight ’ length for your  novel 

depends on several things, including 

it s genre and your writ ing experience 

level.  
 

NaNoWriMo ‘qualifying’ length is 

50,000 words. That ’s shorter than 

the average published novel but  

lengths definitely vary with genre. 

I n general, novels run 75,000 -

120,000 words. But  a 50,000 word 

novel is a good beginning. 
 

I f you spent  the first  ten days of 

your m onth out lining and 

planning, that  leaves you 2500 

words to write each day for the rest  

of the m onth. I t ’s a significant  task, 

but  m any have done it . You could 

m ake this your next  fun project . 

 

Start  w ith these eight  steps: 

1. Sum m arise your book idea in one 

sentence. Tip: Look at  the br ief back 

cover blurb descript ions on books 

on bestseller lists for exam ples of 

one-sentence-plot -sum m aries.  

 

 

 
 

2. Expand your sentence into a 

several-sentences- long précis. Your 

sentences should describe the story’s 

m ajor parts, including the build-up of 

tension through two or three sub-  

clim axes, unt il the final denouem ent  

that  finishes it  off.  

Many stor ies use an escalat ing 

series of problem s, reversals or 

disasters which the m ain protagonist  

m ust  overcom e before he/ she saves 

the cit y or the business or the world. 

This is a proven success form ula 

m any writers follow.  

 

3. Now out line your characters, 

including their m ot ivat ions for act ing 

as they do during your  story.  

What  are their st rengths and, m ore 

im portant ly, what  are their flaws?  

This is a vital part  of your planning 

because it  is the flaws in our heroes 

that  m ake them  com pellingly real 

characters.   
 

Your characters will need a 

dem onst rable inner conflict , and an 

obvious epiphany;  one that  leads to 

a watershed in their  ideas or act ions 

during the story.  

They m ust  ‘change’ in som e way.   

 

4. You m ay have to rewrite your 

init ial sum m ary!  Som et im es the 

characters we create want  to do 

m ore than we originally planned.   

Cont inue to develop your précis into 

a full page. I n a paragraph or two, 

describe each of the stages in your 

story, and the cr isis in it  that  

precipitates the next  sect ion.  

Now you can expand this one page 

into several pages by expanding 

each of the sect ions. 
 

You are creat ing a progressively 

m ore detailed out line of your story. 

I t  will m ake the eventual writ ing 

m uch easier because you won’t  so 

easily st ray from  your or iginal 

concept .  
 

I f you get  stuck and don't  know 

what  should happen next , ask 

yourself how you could m ake the 

situat ion worse, and then write your 

characters through those addit ional 

reversals. (Of course, you can’t  kill 

them  all off! )  

 

 

 
 

5. Now you can write a list  that  

contains all the scenes from  your 

out line. Stories are sim ply a 

collect ion of scenes (beats)  st rung 

together. Each has characters with 

m ot ivat ions and a goal for that  

scene. The scene ends when the 

characters have achieved their 

goal/ s or been thwarted.  
 

I f you’re writ ing a 50,000 word 

novel, that ’s 200 scenes of 250 

words each.  

A standard page is about  2 5 0  

w ords. 

 

6. I nclude dialogue .  I n this last  

step before you begin writ ing the 

story, you’ll flesh out  those one- line 

t it les of each scene into a full 

descript ion – m aybe with som e 

“dialogue”  if it  com es to m ind easily 

as you’re out lining. 

 

7. Now you write. You’ve probably 

taken a quarter of your  m onth to get  

this far, but  you have m ade a very 

clear m ap so writ ing your story 

should be sim ple.  
 

You already know everything that ’s 

going to happen – you just  have to 

describe it , and figure out  the m inor 

problem s that  weren’t  apparent  in 

your big picture.   

I f you hit  the dreaded writer ’s 

block, just  keep writ ing anyway. 

Any words are bet ter than no words.  

 

8. Keep m otoring ahead. Finish your  

first  draft  while you’re in t he creat ive 

writ ing process.  The key is to not  

expect  to get  it  perfect . Just  get  it  

writ ten. Tidy com es later. 
 

Don’t  edit  your draft  this m onth;  

just  write version 1. Keep m oving 

forward.  
 

   Writ ing a novel in 30 days is 

get t ing the first  draft  done . You can 

polish it  and m ake it  into a bestseller 

later.  
 

No one’s first  draft  is perfect .  

But  they get  the words writ ten. 

Rewrit ing and polishing is a separate 

stage.  

That ’s how you write your novel. 

You now know how to do it .    

Write Your Novel In 30 Days   Grad’s Club Report  1073    by Anthony Sm its 
                                                                                                                                                                                                     

http://www.nzibs.co.nz/
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Has Trump-itis 

reached our 

Beehive? 
 

President  Trum p  int roduced 

the world to "alternate facts" and 

"fake news"  when the Am erican 

president  was confronted with 

factual inform at ion he didn't  like. 

Has this blight  already reached 

New Zealand? 

With a st roke of the Hon Nick 

Sm ith's pen, our NZ Governm ent  

want  to change the dict ionary 

definit ion of standard terms such 

as "safe dr inking water" and 

"water safe for swim m ing". 

I nternat ional water scient ists 

have established reliable 

standards for fresh water purit y. 

NZ water chem ists m easure 33 

aspects of public water for 

contam inants such as Escherichia 

coli, (E.coli) , Protozoa (Giardia) , 

and heavy m etals in fresh water 

supplied for dr inking, washing, 

cooking and where we go 

swim m ing. 

The safe water benchm arks 

( less than 126 parts per m illion of 

contam inants)  have served us 

well for generat ions.  

NZ operat ing guidelines were 

established in 2000, and revised 

in 2008. 

When our  water doesn't  m eet  

the purit y cr iter ia local authorit ies 

take act ion. Safe dr inking water is 

t rucked in, as happened in 

Havelock North. Beaches are 

closed for swim m ing. After heavy 

rain ten Auckland beaches had 

"No Swim m ing" not ices. 

But  now … we are told these 

reliable water contam inat ion 

standards will be relaxed, ie 

lowered. 

I s this a budget  const raint  

m easure? Or are we being fed 

"alternate t ruths" and told not  to 

worry? 

Dallying with our nat ion's water 

should not  be a polit ical gam e. 

Having one chance in 20 of 

picking up a serious bug turns a 

dr ink of water into Russian 

roulet te.   

 

CONTACTING  NZIBS 
 

Our toll free telephone num ber is   

   0 8 0 0 - 8 0 1 9 9 4  
 

 

I f you called the 
office recent ly and 
you didn't  get  
through, please 
accept  our 
apologies. 

 

 
 
 
 

The office is usually ready for 
act ion from  9am  unt il 5.30pm , 
Monday to Friday. 
 

There is an ANSWERPHONE service 
to take m essages before or after 
those hours. 
 

The website is open 24/ 7.  
The Student  Forum  is always open 
and available, day and night , 24/ 7. 
 

Or you can em ail ...  
regist rar@nzibs.co.nz 
pr incipal@nzibs.co.nz 
tutor@nzibs.co.nz 
 
 

 

I f  you have good new s:  
  

Please share with everyone. 
Use the online Student  Forum.  
 
NB:  Only m em bers have access 
r ights to the Forum .  
 

W e ALL love reading about  … 
 

• students' new books 

• competition wins 

• even small achievements.  
 

 
Students can look in all sect ions 
and post  com m ents or quest ions 
on subjects you're not  studying.  
 

That  m eans proofreaders and story 
writers can see what  the 
photographers are get t ing excited 
about . And so on. 
 

There are also com pet it ions 
anyone can enter. Part icipate in 
the full student  life!  
 
 

 

MEDIA caps for NZI BS graduates 
 Journalist ,  
 Sports Journalist  
 Photographer  
 Travel Writer.  
I f you’d like one, 
please send $10 and 
a let ter detailing your 
nam e, postal address and form er 
student  num ber. One size fit s all.  

 

Job Opportunit ies 
 

Docum entat ion Wizard,  
I ntegrated Cont rol Technology, 
Auckland. Create easy- to- read 
technical docum entat ion that  
enables users to find answers 
r ight  away, including quest ions 
they m ay not  have considered.  
Full t im e. Apply now. 
 
Afternoon Subeditor, MediaWorks 
NZ, Auckland. Can you spot  an 
errant  apost rophe at  100 paces? 
Then t ry your hand at  craft ing 
Newshub radio bullet ins.  
Full t im e. Apply now. 
 
Online Editor,  
Madison Recruitm ent  Ltd, 
Auckland. Review, rewrite and 
update content  subm issions;  edit  
and t ranslate technical content  
into plain- language text . 
Cont ract / tem p. Apply now. 
Im m ediate start . 
 
Content  Creator & Editor, 
I cebreaker, Auckland. Develop, 
set  and m aintain the editor ial 
voice of the I cebreaker brand. 
Full t im e. Apply now. 
 
 

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -  
 

All these vacancies w ere first  
listed in the Not ices Forum  
w hen w e discovered them . 
 
 

Has the date expired? Check. 
Put  yourself forward anyway!  
Show them  you never give up. 
 

- - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - - -  

 

Digital Marketer, St retchSense 
Lim ited, Auckland. Write about  
innovators who m anufacture new 
types of sensors and energy 
harvesters that  can be integrated 
into sm art  clothing. Full t im e. 
Apply now. 
 
Reporter, Greym outh Evening 
Star Co Ltd, Greym outh. Fancy a 
m ix of court  report ing and sports 
journalism ? This job is for you. 
Full t im e. Apply now. 
 
Com m ercial Studio Photographer, 
Dan Trot ter Photography, 
Auckland. Take on a variety of 
studio shoots. Experience 
preferred. Cont ract / tem p.  
Part  t im e. Apply now. 
 
Journalist , Fairfax Media, 
Launceston, TAS. Write irresist ible 
digital and print  news stor ies for a 
regional Tasm anian audience.  
Full t im e. Apply now. 
 

 

http://www.nzibs.co.nz/
mailto:registrar@nzibs.co.nz
mailto:principal@nzibs.co.nz
mailto:tutor@nzibs.co.nz
http://nzibs.co.nz/student-forum/
http://nzibs.co.nz/forums/forum/competitions/
https://www.seek.co.nz/job/32785353?type=promoted&tier=no_tier&pos=1&whereid=3001&userqueryid=eaad944fea253d468432582d3e87ea8c-6150782&ref=beta
https://www.seek.co.nz/job/32890875?type=standard&tier=no_tier&pos=1&whereid=3001&userqueryid=eaad944fea253d468432582d3e87ea8c-8358386&ref=beta
https://www.seek.co.nz/job/32887420?type=standout&tier=no_tier&pos=2&whereid=3001&userqueryid=eaad944fea253d468432582d3e87ea8c-8524285&ref=beta
https://www.seek.co.nz/job/32886990?type=standout&tier=no_tier&pos=3&whereid=3001&userqueryid=eaad944fea253d468432582d3e87ea8c-8628858&ref=beta
https://www.seek.co.nz/job/32877769?type=standard&tier=no_tier&pos=5&whereid=3001&userqueryid=eaad944fea253d468432582d3e87ea8c-8786238&ref=beta
https://www.seek.co.nz/job/32877632?type=standard&tier=no_tier&pos=6&whereid=3001&userqueryid=eaad944fea253d468432582d3e87ea8c-8906922&ref=beta
https://www.seek.co.nz/job/32890355?type=standard&tier=no_tier&pos=7&whereid=3001&userqueryid=eaad944fea253d468432582d3e87ea8c-9009129&ref=beta
https://www.fairfaxmediacareers.com/jobdetails/ajid/Jv1Na/Journalist,26541
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Society of Authors 
The NZ Society of Authors works 

in the interests of authors in New 

Zealand. The Society (PEN NZ Inc)  

is guided by values of fairness, 

accountabilit y and responsiveness.  

The m ission of the Society is to 

support  the interests of all writers 

in New Zealand, and the 

com m unit ies they serve. 

Join here: 

http://www.authors.org.nz/ 

 

The Poets Society 

Mem bership of the New Zealand 

Poet ry Society ent it les you to their  

bim onthly m agazine and reduced 

fees in their annual com pet it ion. 

Several other benefit s include a 

members-only website page. 

http://www.poetrysociety.org.nz/join 
 

 

An IT Creativity 

Lesson in Gaza 
 
Life in Palest inian Gaza is hard.    

Their land area is half the size of 

Lake Taupo and everything there 

is cont rolled by I srael.   

Unem ploym ent  is 40%  but  som e 

of Gaza's 1.8m illion people find 

their best  employm ent  

opportunit ies are on the I nternet . 

Five business technology 

incubators in Gaza help IT 

students and graduates launch 

their own start -up businesses.  

Despite interm it tent  elect r icit y 

supply and errat ic I nternet  

connect ions, young ent repreneurs 

create iOS applicat ions for m obile 

phones and laptops.  

These are sold worldwide earning 

them  US dollars. 

Today's lesson:  Where you live 

shouldn't  stop you from  being a 

creat ive I nternet  Ent repreneur.  
 

 
 

Romance Writers of NZ 

This non-profit  organisat ion was 

founded in Septem ber 1990 by 

Jean Drew (NZIBS tutor) .  RWNZ 

has over 260 m em bers (published 

and unpublished writers)  from  NZ, 

Aust ralia, USA, UK and SA. 

http://www.romancewriters.co.nz/ 

 
 

 

 

People from  anywhere in the 

count ry can apply but  their  writ ing 

project  m ust  be relevant  to this 

East  Coast  NI  dist r ict . Or, a fam ily 

link to the region. 

Writers can be working in a wide 

range of genre — including fict ion, 

non- fict ion, scient ific, or histor ical. 

Applicants m ust  have som e 

connect ion with East  Cape region, 

either through bir th, fam ily or the 

topic they write about . Travel 

Stor ies and Writ ing for Children 

are eligible. 

New applicants can apply for a 

grant  up to $5000 to support  them  

in writ ing works with “ reasonable 

literary m erit  and general appeal” . 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

Applicat ions close 31 May 2017. 

Apply here:  

BDO, P O Box 169, Gisborne. Or 

em ail:  writerst rust@bdo.co.nz 

Tip: Enclose a 200-300 word 

synopsis of your writ ing project . 

Add 50-100 words explaining your 

links to the East  Cape region. 

Margaret  Spencer wrote four 

books including ‘I nspir ing East  

Cape Pioneering Years’ and ‘Let  Us 

Not  Falter ’ (about  her parents) . 
 

At  her death she left  $1.5 m illion 

to local charit ies, plus provision for 

upkeep of the King Spencer Scenic 

Reserve at  Tolaga Bay, the fam ily 

estate gifted to the Crown in 1973. 

She died aged 84 in 1999. 
 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Writers may apply for funds 

The Margaret  King Spencer W riter’s Encouragem ent  Trust  
aim s to help local people develop their writ ing skills. 
 

 

ht tps: / / thewritelife.com / 27- free-writ ing-contests/  

Proofreading opportunit ies are everywhere  … 

 

http://www.nzibs.co.nz/
http://www.authors.org.nz/
http://www.poetrysociety.org.nz/join
http://nzibs.co.nz/internet-entrepreneur/
http://www.romancewriters.co.nz/
mailto:writerstrust@bdo.co.nz
https://thewritelife.com/27-free-writing-contests/
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How  m any m istakes w ill 

a  w riter  m ake on the road 

to reject ion? 

The answ er is ‘too m any’ –  yet  

som e need not  be m ade at  a ll.  
 

Read on for ten of the worst .  

These are som e of the m istakes 

that  will m ark you as an am ateur;  

a wannabe writer in a pro world.  

Read, learn and avoid. 
 

1 .  Up first  is the “show, don’t  

tell”  m axim . This m axim  is often 

ignored.  Yet  writ ing that  shows 

what ’s going on is so powerful. I f 

there’s one thing to learn early in 

the writer ’s life, this is it . When you 

say “ the dog was beaut iful and 

bouncy”  you’ve told us.   Whereas 

“sunlight  gleam ed from  every part  

of the dog’s coat  as it  frolicked 

after his owner”  is show ing us. 
 

Short  and dark;  tall and slim ;  fat , 

skinny;  old, young.  When we have 

to colour in the picture for 

ourselves, you haven’t  shown us. 
 

2 .  Som e of those suffixes you 

m ay be tem pted to br ing out  would 

serve you bet ter if you keep them  

hidden. There’s nothing wrong with 

m aking a new word or phrase for a 

different  sort  of som ething, Lewis 

Carroll did this with slithy toves;  

invent ion has a place. But  too often 

words are m ade up by adding bits. 

Ugly backend bits.  Adding ‘ness’ 

isn’t  conciseness;  too m uch of it  

isn’t  cleverness, just   

out rageousness. And with som e 

except ions, the suffixes “ ise” , and 

“ ingly”  add length but  lit t le else. 
 

3 .  Dialogue is only effect ive if it  

sounds real. Actors saying:  

“As you know, Rhys, we want ...”  

will help you bring in plot  pieces 

you need to int roduce. But  there 

are m ore subt le ways to do it .  

With dialogue, you have the 

opportunity to show the vibrant  

differences between your 

characters, such as their class, 

educat ion and life experiences;  the 

whole of who your  characters are.  

Don’t  use it  for other things.  

 

 
 
 
 

Another t rap with dialogue is to 

be too t rendy. This dates your 

book.  St reet  jargon works in 

context , but  overly edgy is overkill.  

Give your work a chance t o get  

dog-eared before becoming 

irrelevant . 
 

4 .  Repet it ion bores readers. That  

m eans over- long lists of things will 

read like lists. You m ay have been 

at tem pt ing a cacophony of 

experiences jum bled together as a 

bold splash of colour. But  t he 

preacher’s walk to his new church 

through it s garden of red and white 

roses, pansies, im pat iens, lilies, 

snapdragons and carnat ions will 

seem  like a wander through a 

gardener’s catalogue if you don’t  

m ake m ore out  of it . I f the 

preacher likes flowers and spots 

the odd one out , that ’s different , 

as it  illum inates his character. 
 

5 .  Authors are hum an;  they use 

pat terns because they like them . 

But  those pat terns can be t raps, 

because a fresh reader will see the 

pat tern and get  dist racted.  So you 

can’t  use the sam e sentence 

const ruct ion over and over -  ‘he 

said so because;  the doctor 

exam ined her because;  his dog 

flopped down because…’ because 

your reader will be jerked from  the 

story. And avoid overusing pet  

words, too. Words are a writer ‘s 

best  fr iends.  But  invite them  into 

the story too often, especially rare 

ones, and their welcom e will wear 

out . A word like resound resounds 

som ewhat , if used too often. Does 

it  j ust ify repeat ing? Don’t  repeat  

yourself without  a sound reason. 
 

6 .  To be is not  to be, unless it ’s 

really  required. “Richard was 

there.”  I f you have to tell us 

Richard was there, give Richard 

som ething to do. Then readers will 

know he is there. I f you wr ite about  

a body that  is in the house, be 

wary of also saying the gun lying 

beside it  is unfired, the window is 

open, and the m eat  is m issing. 

All devices have a place. But  be 

deliberate, not  unthinking.  

 

 

 

7 .  Tangling words confuse your 

reader.  I f readers have to stop and 

work out  a phrase that  got  so turned 

about  it  isn’t  clear any m ore, then 

it ’s too twisted.  Sim ple language 

often sounds so ‘easy’ writers can 

lose the sense of m aking sense.   

Writ ing ‘t he fairground opened in a 

breathtaking breeze’ m akes m uch 

m err im ent  with alliterat ion yet  loses 

the reader com pletely because she 

doesn’t  know what  you m eant . 
 

8 .  Com m as are m ore necessary 

than not . A com petent  writer has 

com m a use down pat .  

You can break the rules but  learn 

them  first . Know the WHY of 

com m as before you confuse, annoy 

or lose your reader.  

Being too clever or too careless 

dem and their pr ice;  the pr ice is often 

a reader who m ay not  keep on 

reading.  

Editors are pedants.  You wouldn’t  

r isk reject ion by leaving out  com m as 

would you? That  would suicide. 
 

9 .  Writ ing that  is flat  is like a 

landscape without  undulat ion;  it  is 

uninterest ing.  Som et im es dull bit s 

of writ ing sneak in,  unnot iced.  

I f a m an leaves his porch t o walk 

down the road to get  his paper, 

describe why, and what  happens as 

he walks;  not  just  that  he got  a paper.  

Describe the m an, his dress, his 

hair, his teeth. What  about  the 

paper? What  is there on page one to 

catch his at tent ion even briefly as he 

walks back? And what  about  the 

road?  Does it  lead to the pub, or 

som ething interest ing? I s an unread 

paper lying in a puddle? Who could 

have dropped it? 

Maintain interest  in your story and 

readers will follow you anywhere. 
 

1 0 .  Adverbs and adject ives, like 

salt , taste bet ter when not  overused. 
 

I n ‘The Elem ents of Style’ we’re told:  

Write with nouns and verbs, not  with 

adject ives and adverbs. The adject ive 

hasn’t  been built  that  can pull a weak 

noun out  of a t ight  place… I t  is nouns 

and verbs, not  their  assistants, that  

give good writ ing it s toughness and 

colour.    

Ten Fiction Writer’s Mistakes You Could Learn To Avoid 
 

http://www.nzibs.co.nz/
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Graduates Club 
 

Students w ho graduate are 

invited to join the Graduates 

Club and enjoy these services: 

 

#  Access to your  form er tutor for 

Q&A.  Ask as m any quest ions as 

you wish. Either through em ail 

exchanges, telephone, Skype etc. 

#  Access to the Principal, dit to. 

#  Monthly newslet ters. 

#  Access to the Student  Forum , 

24/ 7/ 365. 

#  Free ent ry to all NZI BS 

com pet it ions. 

#  I nform at ion about  worldwide 

com pet it ions. 

#  Annual renewal of PRESS PASS 

where applicable. 

#  Annual renewal of STUDENT ID 

CARD. (Use it  to get  discounts.)  

#  Access to graduates and 

students who will proofread your 

m anuscripts, without  a $ fee.  

#  Access to a tutor for 

m anuscript  appraisal, for a fee. 

#  Assistance with finding 

placem ents for art icles, photos, 

book m anuscripts. 

#  Help with finding paid work. 

 

All that  for $ 1 0 0  pa m em bership.  
 

PS:   As a consultant  any of these 

people could charge $75 per hour. 

 
 

Student  Forum  

Com pet it ions  
 
 
 
 
 
 
 
 
 
 
 

 

Have a go!  ☺ 
 

For details of all competitions, click the 
link and join in. Usually entry is free!  
 
 
 
 

See the com pet it ions here: 
ht tp: / / nzibs.co.nz/ forum s/ forum / co
m pet it ions/  

 

Leave a Legacy 
 

Creative people often donate their 

royalties to charity. It's easy because 

it's money they've never had. 

 

J M Barrie donated his royalties from 

Peter Pan (books, films, plays) to 

London's Great Ormond Street Hospital. 

A condition of Barrie's bequest was that 

the amount is never disclosed. 

 

To ensure the gift would continue in 

perpetuity, British PM James Callaghan 

arranged a special act of Parliament 

which changed the copyright period (for 

this work) from 70 years to perpetuity.  

Actually it is the children's charity linked 

to GOSH which benefits, not the NHS 

institution. Sick children still need books, 

toys, outings and magicians. 
 

Phoenix soccer fans wave ‘towels’. 

In 1975, TV announcer Myron Cope 

trademarked his supporter’s scarf idea 

as "The Terrible Towel".  

 

He encouraged Pittsburgh Steelers'  

fans to wave their yellow scarves in 

support of their team. This sea of yellow 

intimidated their opposition. Sales of 

merchandise became a significant 

money earner for the team, currently 

around $3 million pa. 

 

In 1996 Cope assigned his trademark 

royalties to the Allegheny Valley 

School for the Disabled. Cope's son, 

Daniel, had been born with brain 

damage and he lived at the school.  

Opened in 1960, the school today 

serves over 900 children, adults and 

senior citizens who live with the effects 

of physical and intellectual disabilities. 

Nice one, Myron. "Go the Steelers!" 
 

In 1918 songwriter Irving Berlin wrote a 

modest little musical, 'Yip Yip Yaphank'. 

It reached Broadway - then promptly 

disappeared. But one song was cut from 

the repertoire because he thought it 

wasn't rousing enough.  
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Berlin forgot about this song for 20 years 

until singer Kate Smith belted out 

'God Bless America'. The nation loved 

it and it’s been a hit ever since.  

Roosevelt used it as his campaign song 

in the 1940 presidential election. 

Berlin felt patriotic so he donated all 

royalties from the song to benefit the 

Boy and Girl Scouts of America. 

Millions of royalty dollars still help fund 

various scouting activities. 

 

The lesson? Everything you create 

carries a copyright. You don't have to 

apply or ask. It's automatic. 
 

If you’re receiving royalties, you 

can nominate—in your WILL—the 

benefactor you choose. 
 

Your support for causes you believe 

in can continue for years. 
 

Remember, royalties roll on for 50 years 

after you pop your clogs.  

You can't stop this money coming.  

Do some more good after you’re gone. 

Assign your royalties to a charity.    

http://www.nzibs.co.nz/
http://nzibs.co.nz/forums/forum/competitions/
http://nzibs.co.nz/forums/forum/competitions/
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Listen to thr iller  
w riters revealing 
them selves in 
interview s 
 

by  Brian Morris 

 

I  discovered a heap of stuff  

I  didn't  know about  Am erican 

thr iller writer Patricia Cornw ell  

from  her BBC interviews.  
 

I  heard m ore than I  wanted to 

know really, as she is not  one of 

m y favourite authors.  

Dit to for her protagonist , Dr Kay 

Scarpet ta, the forensic 

pathologist . 
 

'Desert  I sland Discs' has been a 

hugely popular BBC Radio 

program m e since 1942. 
 

The form at  is interview chat  

interspersed with eight  m usic item s 

chosen by the interviewee. 
 

Allow 30 m inutes when you click 

here:  ht tp: / / www.bbc.co.uk/ progra

m m es/ p00947f5 
 

Another favourite thr iller/ m ystery 

writer featured on BBC Radio 4 

is Colin Dexter , creator 

of I nspector Morse  stor ies and TV 

program m es. Jam es Naught ie is 

the interviewer.  
 

Colin Dexter  is also on 'Desert  

I sland Discs' interviewed by Sue 

Lawley. 

ht tp: / / www.bbc.co.uk/ program m es

/ p00943m k 
 

Allow 30 m inutes when you click 

here:  ht tp: / / www.bbc.co.uk/ progra

m m es/ b007vd4k 
 

Tip: W hen you go to these 

w ebsites look for live links  

to related item s.  
 

• Lists of their  books 

• Sim ilar topic authors 

• Wikipedia links 

• Fresh news 

• Photos etc.  
 

When you're on the BBC site, hit  

the NEXT arrow and see what  new 

t reasure you've discovered.   
 

Serendipity rules!      

Finding Time 
 

Hidden in plain sight  is that  extra 
hour a day you’ve w anted … 
   
“I  don’t  have the t im e!”  
Here are a few ideas you can use to 
find a lit t le m ore t im e:  
 

Get  up an hour earlier each m orning. 

Try it  j ust  one day per week. There’s 

a good chance you’ll like it .  
 

Go to bed an hour later. Just  don’t  

burn both candle ends the sam e day.  
 

Study t im e m anagem ent . You only 

need one idea to be ahead. Look for 

online reviews to find resources.  
 

Don’t  waste an hour  at  luncht im e. 

I nstead, read, study or exercise.  
 

Prior it ize tasks. Get  the difficult  ones 

done early while you’re fresh.  
 

Close your office door. You’ll bypass 

the ‘drop- in’ interrupt ions.  
 

Ask yourself:  ‘I s m y hobby too 

labour- intensive? I s it  sapping m y 

energy for m ore im portant  things?’  
 

Walk 25%  faster. Make people 

scam per to keep up. You get  ext ra 

energy by m oving yourself quicker. 
 

Move closer to where you work, if 

pract ical. Avoid the daily com m ute. 

Bet ter st ill,  work at  hom e.  
 

Listen to talking books, m ot ivat ion or 

t raining podcasts on journeys. A few 

hours a week is a lot  over a year. 
 

Keep a bot t le of water by your desk, 

saving yourself t im e fetching drinks. 
 

Learn to use dictat ion software. 

Som e program s, like Dragon, will 

t ranscribe your voice into text . 
 

System ise all your regular tasks. 

Then you can delegate them .  
 

Save hours on m eal prep by 

choosing sim pler recipes.  
 

Make t im e to relax. A few m om ents 

sharpening your axe m eans you’ll cut  

wood faster. Learn to say “No” .  
 

Use the stairs. You stay fit ter, and 

you’re exercising as you m ove about . 
 

Go easy on alcohol or drugs. 

A slowed m ind takes longer to act .  
 

Visualise the things you’ll do with 

those ext ra hours. Then act !   
 

Apply som e of them this week.    

 

Job Opportunit ies 
 

Content  Writer, Review Publishing 
Co Ltd, Auckland. Research and write 
feature art icles, news, t rend reports 
and business profiles for four 
business m agazines in the hotel, 
hospitalit y and fashion fields. 
Full t im e. Apply now. 
 

Online Operator, Cash Converters, 
Auckland. Research products, take 
photographs of key item s and 
upload them , write creat ive 
descript ions and m anage online 
list ings. Full t im e. Apply now. 
 

Resident  Photographer, I cebreaker, 
Auckland. Create com pelling product  
im ages that  m ake custom ers covet  
I cebreaker gear. Full t im e. 
Apply now. 
 

 
 

I f you see a  vacancy that  appeals, 
w ith an APPLY BY date w hich has 
passed . . . Apply anyw ay. 
 
 

Contact  the company and ask  
“Did this posit ion get f illed? I ’ve just  

discovered it  and I  think I ’d be ideal.”  
 
 

I f you ARE the ideal candidate, they 

w ill appreciate your init iat ive. 
 

 
 

Superstar Writer, Cast leford Media, 
Auckland. Research and write feature 
art icles, blog posts, whitepapers, 
ebooks and indust ry case studies. 
Full t im e. Apply now. 
 

Writer/ Notetaker, Private student  
advert iser, Tauranga. Take class 
notes and assist  tert iary student  with 
writ ing assignm ents.  
Part  t im e cont ract . Apply now. 
 

Photography Assistant , Magic 
Mem ories, Te Anau. Capture fun, 
interact ive photos of guests at  
tourist  at t ract ions, publish the 
photos and sell them .  
Perm anent  part  t im e. Apply now. 
 

Journalist , Fairfax Media, Ballarat , 
AU. Write regional news for 
The Courier. Full t im e. Apply now. 
 

Social Media & Content  Coordinator, 
Mons Royale, Queenstown/  
Wanaka. Source, write and m anage 
content  for social m edia. Full t im e. 
Apply now. 
 

Corporate Coach, YB 12 
New Zealand, Auckland. Coach 
business people one on one or in 
sm all groups. Full t im e opportunity. 
Show them  your Life Coach  
cert ificate. Enquire now.  

 

http://www.nzibs.co.nz/
http://www.bbc.co.uk/programmes/p00947f5
http://www.bbc.co.uk/programmes/p00947f5
http://www.bbc.co.uk/programmes/p00943mk
http://www.bbc.co.uk/programmes/p00943mk
http://www.bbc.co.uk/programmes/b007vd4k
http://www.bbc.co.uk/programmes/b007vd4k
https://www.seek.co.nz/job/32881580?type=standout&tier=no_tier&pos=10&whereid=3001&userqueryid=16ba356a876985efca4c49bc2b2616ad-9195565&ref=beta
https://www.seek.co.nz/job/32881526?type=standout&tier=no_tier&pos=11&whereid=3001&userqueryid=16ba356a876985efca4c49bc2b2616ad-9321934&ref=beta
https://www.seek.co.nz/job/32887128?type=standard&tier=no_tier&pos=13&whereid=3001&userqueryid=16ba356a876985efca4c49bc2b2616ad-9437299&ref=beta
http://www.trademe.co.nz/jobs/marketing-media-communications/digital-marketing/listing-1264302709.htm
http://www.trademe.co.nz/jobs/education/tutoring-training/listing-1266209188.htm
http://www.trademe.co.nz/jobs/retail/retail-assistants/listing-1263964784.htm
https://www.fairfaxmediacareers.com/jobdetails/ajid/2eLOa/Journalist,26609
https://www.seek.co.nz/job/32856540?type=standout&tier=no_tier&pos=6&whereid=3001&userqueryid=1f7a91e7b7adcbb0ead9e258f36b905c-2710728&ref=beta
https://www.seek.co.nz/job/32846834?type=standard&tier=no_tier&pos=4&whereid=3001&userqueryid=a19eebf5bdacf4ffea2e2f1bae20ac00-3197794&ref=beta
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Fict ion to f inish  

 

 

 

 

 
 

 

 back room  in a thr ift  store, 

apparent ly used as an 

all-purpose office. Sm all, 

furnished with the obligatory grey 

m etal desk, a few filing cabinets, 

three non-m atching, dinged-up 

m etal and plast ic chairs.   

Although the front  part  of the 

store is scrupulously clean and 

well- lighted, this room , while not  

exact ly dir t y, looks as though it  

m ay have m issed m ore than a few 

cleaning cycles. And it  sm ells like 

the whole rest  of the thr ift  store, 

that  unm istakable second-hand-

clothing sm ell. 

Behind the desk sit s a stocky, 

forty-som ething m an wearing 

dress pants that  don’t  quite fit  and 

a pale-blue shirt , open at  the neck. 

I n front  of the desk, on one of the 

chairs, a twenty-som ething 

wom an, wearing jeans, several 

layers of  t -shir t , an excess of eye 

m akeup, and a defiant  expression.  

I t  sit s defiant ly on the desk 

between them , a  t -shir t  sport ing 

som e kind of slogan and a long 

st reak of glit ter, a fat  m arker pen 

with neon let ter ing down it s 

length, and a form , probably a 

seventh or eighth generat ion 

photocopy, with the heading, 

“ I ncident  Report ” . 

The m an gestures toward the 

shirt , looks at  the young wom an. 

“OK. You wanna run that  by m e 

one m ore t ime?”  

The young wom an looks at  the 

shirt , at  the m an, back down at  

the shirt , and the words, “Not  

really,”  hover between them , not  

quite spoken. Then she grim aces. 

“ I  said I ’d buy it .”  

“ I  know you said you’d buy it . I  

want  to know why you pulled this 

stunt . And no, as her head r ises 

and her expression changes, “ it  

really doesn’t  m ake any difference 

why. I ’m  just  curious and it ’s a 

slow day. I ’ve never  seen som eone 

pull som ething like this before.”  

 

 “So, read the stupid thing.”  

His eyebrows go up, both 

quest ioning, and som ehow, 

threatening. 

“OK, OK.”  She spreads out  the 

t -shir t  so the slogan is visible to 

both of them . I n a totally art ificial 

and st ilted voice she reads, ” I f the 

ice m elts you are dr inking too 

slow.”  

The silence 

st retches.  

 

 

 

 

 

 

 

 

 

Finally he 

breaks it . “So?”  

“Slow. Slow is an adject ive. 

I t ’s m eant  to m odify a 

noun.  

 

Drinking is a 

verb. Do you  

get  it?”   

Her voice r ises on the quest ion. 

He visibly takes hold of his 

tem per, then som ething clicks for 

him . “This is about  gram m ar?”  

“Yes! ”  The force behind the 

single syllable seem s to surprise 

her m ore than him .  

He sm oothes out  the offending 

shirt  and they both look at  the 

glit tering “L”  just  after the word 

“slow,”  and the “Y”  that  follows it , 

it s tail t railing down the front  of 

the shirt . 

 

 

“You were correct ing the 

gram m ar on a shir t  that  som ebody 

was going to wear to go drinking?”  

“Yes.”  This t im e she sounds a 

lit t le abashed. 

“Spend t im e in bars, m uch?”  Now 

his expression hints at  

am usem ent . 

“No.”  Definitely abashed. 

More silence. He seem s 

to enjoy it . 

 

 

 

 

 

 

 

 

“OK. Buy 

the shirt  

with the bad 

gram m ar. 

 

 

 

But  

don’t  even 

think about  doing 

it  with your good 

custom er points. Do. Not . 

Ever…”  and here he picks up 

the fat  pen sit t ing on the desk, 

squints, and reads the neon 

let ters, “br ing a ‘Marvy Uchida 

Deco Just  Glit ter Pen’ — or 

anything like it  — into this store.  

I f you even have the guts to com e 

back into this store.”  

She stands and gingerly picks up 

the shirt , then starts edging 

toward the door. 

“And, lady...”  

She looks at  him , apprehensive. 

“Find a 12-step-program me 

som ewhere. They have them  for 

everything else. They’ve got  to 

have them  for gram m ar nazis.”    

 

A 

Seen in a  
Thrift  Store 
 
Author Nancy Pazner  

Reproduced for educat ional purposes 
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